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RBRC Highlights
Awards and Recognitions

1994
RBRC is founded by the rechargeable power industry to provide collection and recycling of Nickel
Cadmium (Ni-Cd) batteries.

= U.S. Conference of Mayors endorse RBRC’'s prograr

1996

R B R CCharge Up to Recycle!® program is launched in
the U.S. featuring Richard
Improvement

¢ North America Hazardous Materials Management
Association (NAHMMA) awards Leadership Award
for Product Stewardship

e Keep America Beautiful endorses Charge Up to Recycle!® program

1997
Charge Up to Recycle! launched in Canada. U.S. EPA certifies the RBRC Battery Recycling Seal.

e Environment Canada and Natural Resources Canada endorse program

1998
= Keep America Beautiful National Awards (1% Place in the Reduce, Reuse, Recycle category).
An annual award to recognize outstanding environmental stewardship actions of citizen groups,
businesses and public agencies

1999
The first-ever Battery Check Day is initiated

= Renew America and the National Awards Council for the Environment Sustainability present
Charge Up to Recycle!®, Rechargeable Battery Recycling Corporation with a Certificate of
Environmental Achiev e ment and recognizes this outstanding
Environmental Success Index. Each year this national environmental organization conducts a
nationwi de search for programs that provide innc
challenges.

= Recycling at Work Award. Honorable mention from the campaign of the National Office Paper
Recycling Project, an initiative of The U.S. Conference of Mayors. Recognized for its efforts in
the Public Outreach category. Award recognizes pioneers who have fulfilled a commitment to
improving the environment in their communities. The award ceremony was held in conjunction
with the Municipal Waste Management Association (MWMA) annual meeting.

= Bolling Air Force Base — (Washington D.C.) Winner of the 1999 Fourth Quarter Recycling Award
for Community Involvement.

= Environment Canada recognizes RBRC for our environmental citizenship by inclusion into
Canada’s EcoAction 2000 network.



= Canadian Council of Ministers of the Environment presented RBRC with the prestigious
Pollution Prevention Award for our recycling efforts and commitment to improving our
environment today and tomorrow.

= Letter of appreciation. Tony Clement. Minister. Ministry of the Environment. Ontario.

= Pollution Prevention Award. RBRC was recognized for its work towards minimizing pollution.
Held in conjunction with the annual Canadian Pollution Prevention Roundtable, the award was
presented by the Canadian Council of Ministers of the Environment to recognize companies and
organizations that show leadership in pollution prevention at the source.

= Silver Inkwell 2000 Award of Merit. Presented by the Washington, DC chapter of the
International Association of Business Communicators (IABC), for the RBRC public service
announc e allenUp YOuNi-Cd s .

= Office of the Mayor, City of New York, Mayor Rudolph Giuliani issued an official proclamation
stating April 26, 2000 as Battery Check Day.

= Georgia Recycling Coalition. For our efforts and contribution to the 2000 Georgia Recycles Day
event, we received a plaque and recognition.

2001
Recycling program expands to include all small rechargeable batteries, adding Ni-MH, Li-ion, and PDb,
along with Ni-Cd.

e Governor Jesse Ventura declared April 27, 2001 as Battery Check Day in the state of
Minnesota.

2002
Hockey legend, Guy Lafleur, scores one for the environment by becoming a national supporter of our
Canadian program.

= Waste Minimization Award. Not-for-profit Organization Award from the Recycling Council of
Ontario. RBRC commended for it broad-based partnerships and corporate responsibility.
= Certificate of appreciation. Outstanding Recycler. America Recycles Day, Georgia.

= Home Depot. Environmental Partner of the Year.

2003
More than 400 million media impressions are generate d t hr ough RBRC’s TV, print
airport advertising.

Fee waived for Public Agency participation

= Letter of appreciation. Barry Friesen, Solid-Waste — Resource Manager. Nova Scotia
Department of Environment and Labour.
= Letter of appreciation. Ronald S. Russell, Minister. Environment and Labour. Nova Scotia.
= Letter of appreciation. John L. Howard, Jr. Federal Environment Executive. Office of the
Federal Environment Executive. White House Task Force on Waste Prevention and Recycling.
= Letter of recognition. Watson Gin. P.E. Deputy Director, Hazardous Waste Management
Program. Department of Toxic Substance Control, California Environmental Protection Agency
= Certificate of Appreciation, Mayor of Ottawa for the Take It Back program.
= PopularSci ence magazine honors RBRC with “Ad of the
drill print ad in July issue.



2004

RBRC announces new national program, Call2Recycle™, f or recycl ing ol d cel
used rechargeable batteries

Of fice Depot and Lowe's enrolls in RBRC program
Recycling cell phones benefits charity, Boys and Girls Clubs of America

RBRC and RadioShack team up to launch National Cell Phone Recycling Week

= Office of the Mayor, City of New York, Mayor Michael Bloomberg issued an official proclamation
stating October 11, 2004 as National Cell Phone Recycling Day.

= SilverinkwelCo mmuni cati ons Awards for PSAs " Ftedlgydom”

the Washington DC chapter of the International Association of Business Communicators (IABC)
in recognition of high quality work in the field of business communication.

2005

Nearly 5 million pounds of rechargeable batteries collected in one year. An increase of nearly 10
percent from 2004. Community participation increased 18 %, public agency participation increased 38
% and businesses patrticipation increased 26 %.

Fees for business patrticipation waived
New TV PSAs titl ed “rdReevironmdntalagivishadgecoestylistiDanaytSao

INMETCO renewed and expanded partnership — set of agreements that will serve to increase
rechargeable battery collection efforts nationwide over the next decade
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= Recognized with a Gold MarCom Creative Awar d f or i ts “Cel | Phone Ret
campaign in the category of "Print Advertising

= GOLD ADDY award by the Raleigh chapter of the American Advertising Federation (AAF) for its
“Cel | Phone Retirement” ad campeaitgre. i nTdhues t AAF SAIL
most representative competition, recognizing and rewarding creative excellence in the art of
advertising.

» RBRC received the “Industry Steward of the Year

Environmental Awards presented by the Nova Scotia Resource Recovery Fund Board (RRFB
Nova Scotia). The Mobius Environmental Awards are given in recognition of Nova Scotians who
have made a significant contribution toward protecting the environment.

= Presented with a 2005 Outstanding Sustainable Style Achievement (OSSA) Award in the

category of “Industrial Design & Consumer Produc

Ceremony honors individuals or firms for exceptional and exemplary work in the design of
consumer goods, automobiles, technology, etc.

2006

New York City rechargeable battery recycling bill enacted. California rechargeable battery and cell
phone recycling bills enacted. RBRC partners with Xentel DM and the Legendary Hockey Heroes
Ol dti mer s’ To u rCanada premotioa of CallZRecycte s

e Popul ar Science magazine honors RBRC with *“Ad

e RBRC recognized with a silver award from the 3" Annual Service Industry Advertising Awards
for the Retired Cell Phone Advertising Campaign.

o RBRC receives SABRE Award of Excellence for their 2005 Fashion Week event. The SABRE
Awards are presented for Superior Achievement in Branding and Reputation in public relations.

of
Easy to Wrap Around” advertisement that debuted



e Gold MarComCreative Award for the “Cell Phone Retiremenit

“Print Advertising Campaign.”’ The Mar Com Creati
communications professionals an alternative competition that focuses solely on creative
excellence.
e At a press conference announcing the implementation of Local Law 97 (NYC Rechargeable
Battery Law), Mayor Michael R. Bloomberg, 1issuec

the Rechargeable Battery Recycling Corporation for its important work to preserve our

environment. Through its Call2Recycle program, this vital organization has worked with more

than 30,000 partners including approximately 350 in the City of New York, to provide customers

with an easy way to recycle the batteries found in everything from cellular phones to power tools

—and this initiative will further strengthen the

2007

= On January 24, the House of Representatives read and adopted Georgia House Resolution 87,
which commended RBRC as one of Georgia's sustainable businesses for their outstanding
corporate citizenship and for creating innovative solutions and business models that convert
waste into valuable resources, improve air and water quality, and restore the environment for
Georgians.

= Office of the Mayor, City of San Diego, Mayor Jerry Sanders issued an official proclamation
recognizing April 11, as Rechargeable Battery Recycling Awareness Day.

= Zephyr Award for 2005 Annual Report. A unique advertising creative competition, in which
judging is based on the overall persuasive power of the work, a Zephyr Award honors
advertising that rises above the competition and clutter, and makes a clear, powerful case for its
product.

= USAdReview—Recycling I sn’t Pai nbkeettedasoneiohffadBegpini nt ad
American Advertising, to be featured in issue #55. Based on the best of imagery, writing,
technique, concept, humor and quirkiness, or any combination of these, US Ad Review
conducts a comprehensive, unsolicited selection process, choosing from hundreds of
magazines and newspapers to select the very best of American advertis



